DESPAR Northern Italy Number one food retailer

The company at a glance
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SPAR Austria Group
DESPAR Northern Italy is part of the SPAR Austria Group.
The SPAR Austria Group is a privately owned Austrian
family business, founded in 1954 in Kufstein (Tyrol). Initially active as a food retailer in Austria, the company has
grown over the past decades into a Central European retail group that enjoys excellent success in the food retail,
sports retail and shopping centre sectors, in Austria and
eight other countries. SPAR now has more than 3,200
stores at home and abroad, and employs around 90,000
people. Gross sales turnover for the SPAR Austria Group
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totalled € 16.60 billion in 2020. www.spar.at

ASPIAG (Austria SPAR International AG) was established in 1990, as a subsidiary of SPAR Austria. The aim
of ASPIAG, then and now, was to build up independent
nationally operating organisations in Austria’s neighbouring countries. Today, SPAR operates 1,402 stores in
Northern Italy, Slovenia, Hungary and Croatia. The SPAR
Austria Group generates almost half of its total sales in
these countries. In 2020, the ASPIAG countries generated a turnover of € 6.20 billion. ASPIAG’s registered head
office is in Widnau (CH). www.aspiag.com
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Hervis sports retail
SPAR has been highly successful for more than 40 years in
the sports retail business in Austria, Slovenia, Hungary, the

into Lombardy. In 2020, a total of eight new DESPAR and
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Czech Republic, Croatia, Rumania and Germany (Bavaria)
with its subsidiary, Hervis. In 2020, the 234 stores generated a turnover of € 470 million. 2020 saw online sales
turnover more than double in volume. www.hervis.at
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shopping centre activities. Market leaders in Austria and
Slovenia, SES is also active in Italy, Hungary, the Czech Republic and Croatia. The majority of the 29 stores are owned
by SES; for a small number of centres not owned by SES,
the company is responsible for management and leasing. In
2020, SES generated gross annual retail turnover of € 2.45
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ne. DESPAR is among the country’s leading food retailers,
and serves the market with a clear focus on sustainability.
DESPAR Northern Italy operates two exclusively owned
meat processing plants under the name TANN, in Bolzano
and Monselice near Padua. The Agrologic logistics centre
also went into operation in Monselice, in 2020.
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Sustainability
DESPAR Northern Italy has for many years had a multi-fa-
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healthy eating choices, employees and corporate social responsibility (CSR) have already been achieved. For instance, DESPAR Italy is powered exclusively by 100 percent
renewable energy sources. In addition, all new stores are
equipped with full LED lighting. In respect of corporate
social responsibility, too, a whole range of campaigns are
supported. In 2020, DESPAR Northern Italy supported the
Italian Red Cross and also launched its own COVID-19 donation campaign. DESPAR passes on unsaleable, yet edible groceries to the needy. To do this, the company works in
a network of more than 200 local organisations.
For more information on all of DESPAR Italy’s sustainability
activities visit www.despar.it/it/sostenibilita

